CSR report questionnaire results

ROHM received 249 completed questionnaires regarding the 2008 CSR report. The company would like to express its sincere
appreciation to everyone who cooperated in filling out the questionnaire.

HItems that made the biggest impression
(multiple answers OK)

Istplace | Social contribution activities 29.7%

2nd place | Social dissemination activities 27.7%

3rd place | Efforts toward a low-carbon society 20.9%

Note: Respondents
Customers, business partners, students, employees

[Easy to understand] [Thoroughness]
Difficult to Very inadequate
understand 0.4%
0.4% Inadequate
3.2%
Thorough
Easy to 0
understand R
51.8%

Primary opinions and ROHM’s comments

- Since the content is so substantial, it was hard to
read the entire thing.

- If there were fewer pages, it would be easier to read
it carefully.

In order to convey ROHM's important efforts each
fiscal year in a clear and concise manner, the
company has prepared this report as a digest
edition in booklet form as well as a detailed
edition on the Web.

- I would like to see photographs of the faces of
employees and their comments.

- I would like to know employee opinions.

The company included photographs of the faces of
actual ROHM employees to make this a report that
shows the “face” of ROHM, and to make it more
personal.

-l would like for you to further promote unity with
local residents.

ROHM plans to further deepen communication
with local community members through local
volunteer activities.

and their families, persons involved in research and
education, CSR supervisors in the company,
environmental supervisors in the company, NGOs,
and NPOs

- | would like to learn more about the products
mentioned in the report.

+ Why don’t we devote more pages to products?

The purpose of the report is to emphasize products
from a CSR perspective that are easily understood
by a wide variety of shareholders.

- This is called a CSR report, but the emphasis is on the
environmental management sector.

ROHM extracted information related to the
environment from this report as a separate
“Environmental Data Book” and reduced the
amount of specialized terminology to make it easier
for our diverse stakeholders to read.

+I hope for CSR educational activities both inside and
outside the company.

The company would like to first perform further CSR
education within, and then continue to expand it
outside of the company.

When promoting CSR activities at ROHM, great importance is placed on opinions and impressions from
stakeholders. In the future, the company will continue to ask the opinions of its diverse stakeholders and utilize
them in the improvement of its CSR activities and CSR reports.

Please share your opinions and impressions of this report.
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