CSR Report 2009

M Editing policies

ROHM has issued an environmental report annually since
2000, and in 2004 began to issue a social and environmental
report with the scope expanded to include social aspects.
Starting with the 2007 report, the title was changed to Corpo-
rate Social Responsibility Report (CSR Report), and efforts
were made to ensure that the ROHM CSR activities contained
clear and concise information for all stakeholders. This
compiled report thoroughly discloses pertinent information
that stakeholders should be aware of from the environment
to all social activities.

B Report content

The report outlines ROHM's fundamental systems relating to
its CSR activities as well as themes reported with targets and
actual performance. More detailed information on environ-
mental matters that are not included in this report is
published separately on the web in the “Environmental Data
Book!

@®Scope of reporting

ROHM is the focus of the report; however, the activities of
domestic and foreign affiliates are also addressed. Matters
limited to particular affiliates are clearly indicated as such.

®Reporting period

April 1,2008 to March 31, 2009

Reports on previous undertakings and recent activities are
also included as necessary.

Guidelines used for reference
@Global Reporting Initiative,
"Sustainability Reporting Guidelines 2006"

In this report, the names of foreign affiliates are abbreviated as follows:

REPI :ROHM Electronics Philippines, Inc. (Philippines)
RIST  :ROHM Integrated Systems (Thailand) Co,, Ltd. (Thailand)
RSC  :ROHM Semiconductor (China) Co., Ltd. (China)
REDA :ROHM Electronics Dalian Co,, Ltd. (China)
RWEM :ROHM-Wako Electronics (Malaysia) Sdn. Bhd.  (Malaysia)
RMPI :ROHM Mechatech Philippines, Inc. (Philippines)
RMT  :ROHM Mechatech (Thailand) Co,, Ltd. (Thailand)
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